Building Scalable Digital Experience
Platforms for Modern Marketing



// Executive Summary nViSH

Digital Experience as the
Growth Engine

» Inanerawhen 70-80% of buying journeys start with
online research, your digital experience platform (DXP) is
more than a brochure - it’s the core engagement engine.
Yet many platforms are built for launch, not growth. They
are costly to update, fragile under campaign velocity, and
poorly aligned with business goals.

» The Boston Consulting Group emphasizes that digital
platforms designed for modularity and operational
continuity drive superior marketing performance and
lower total cost of ownership.




The Challenge NVISH
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Key Challenges in Traditional Digital Platforms

» Rigid Architectures
Monolithic platforms slow updates, requiring technical cycles for simple
content changes.

» Slow Campaign Enablement
Every campaign request becomes a project, not an execution.

» Fragmented Governance
Content, SEO/GEO, personalization, and security are owned by different teams
without alignment.

» Longevity vs Usability Gap

Platforms degrade over time as new business requirements emerge.



The Solution - NVISH Approach nViSH

NVISH builds scalable digital experience platforms
that support continuous marketing needs:

» Modular Architecture

Components built to be reusable, integrating UX, content, and data layers
smoothly.

» Operational Governance

Shared responsibility models ensure clarity in content updates, performance
reviews, and security.

» Continuous Optimization

UX, performance, and discoverability are continuously improved - not after
launch.

» Integration with Growth Systems

Platforms are tightly connected with analytics and campaign systems for real-

time experimentation.
AT




Why Scalable Platforms Matter

Modular Platforms Drive Marketing Velocity

»

»

Research shows firms with modular, flexible platforms
can launch campaigns 30-50% faster and reduce
dependency on technical teams.

A platform that collapses ease of updates and
experimentation enables marketing velocity - with
measurable impact on lead flow and conversion.
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/ Strengths & Outcomes nViSH

Driving Tangible Marketing Performance Gains

» Faster campaigh enablement
» Reduced operational cost
» Higher conversion rates

» Better alignment with marketing KPls

» NVISH clients see:

® 25% Faster launch velocity

30% Improvement in key conversion metrics




Conclusion & Next Steps

Platforms should be engines for growth, not
bottlenecks. NVISH builds and operates scalable
experience platforms that sustain continuous
improvement and align to business outcomes.

» Next Steps:
o DXP Health Audit
o Roadmap
o Prioritized Deployment
» References:
o BCG Digital Technology & Data Insights

o Forrester Digital Experience Platform Trends
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Thank You
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nViSH Connect With Us: www.metasysinc.com |  www.nvish.com | sales@nvish.com
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